


Title: Deciphering consumers' expectations and 
behavior towards the Textile and Fashion industry.

Our ways of consuming are evolving and are now 
guided by ecological considerations, rationalization of 
production, sustainability and social commitment for an 
industry that increases its know-how.

Analysis of the background trends that shape the 
landscape of fashion and textile supply for a new 
market.



Restoring value to time
and support climate change

1// New approach to time
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Nature and Trees as models and 
inspirations

2// New Manufacturing Approach



Nature and Trees as models and 
inspirations















@Simone Post (Netherlandss)

@Arii Van Twillert



@Buro Belen (Netherlands)

@Ruban Noir





@Esquisse



@Journal Intime



3// New approach to consumption

linked to a relationship with space that 
evolves and modifies our daily uses
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4// New approach to consumption

Animism and Collection, you become a 
fetishist, the objectives are no longer to 
buy but to give meaning
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Buy less but better

5// New approach to consumption
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THANK YOU FOR YOUR SMILE AND ATTENTION  //
Vanessa Causse

vanessacausse@gmail.com

vanessa.causse
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